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Timeless  
Inc. 

 
Mr. Claude Doucet 
Secretary General 
CRTC 
Ottawa, Ontario. 
K1A 0N2 
 
CC: David Asch, Rogers Communications  
 
Dear Mr. Doucet, 
 

Re: Application under Part 1 of the CRTC Rules of Practice and Procedure 
by Timeless Inc. on behalf of OneSoccer, concerning a breach of section 9 
of the Broadcasting Distribution Regulations by Rogers Cable Inc. 
(“Rogers Cable”) 
  

Executive Summary and Introduction 
 

1. This is an application by Timeless Inc., regarding the refusal by Rogers Cable to 
carry OneSoccer, an exempt Canadian programming service. 
 

2. Canada has become a world superpower in soccer. The Canadian National 
Women’s Team is the defending Olympic Gold Medalist.  For the first time ever, 
both then Men’s and Women’s National Teams are competing in their respective 
FIFA World Cups, over the next 18 months. The Women’s team will be 
competing in the World Cup for the 8th consecutive time. Almost 5 million 
Canadians watched our National Women’s team win Gold at the Tokyo Olympics 
in 2021.  More than 1.6 million watched Canada’s Men’s national Team in their 
final World Cup Qualifying match.  Despite this surge in popularity and success 
for Canadian soccer, the network that broadcasts the National Teams and 
Canada’s domestic professional league has been denied carriage by Rogers.  In 
fact, only Telus customers have been able to receive OneSoccer.   
 
Canada’s National Men’s team has qualified for the 2022 World Cup and 1.6 
million viewers watched the final qualifying game. OneSoccer holds exclusive 
rights to broadcast these World Cup qualifying games. It also holds the exclusive 
rights to broadcast other tournaments and Canada’s Premier League.  However, 
despite having popular high-quality Canadian programming, Rogers Cable will 
not carry our service.  Rogers Cable does carry the sports programming services 
of Rogers Media and those of Bell Media. The onus is on Rogers to explain why 
it will not carry a service providing popular Canadian programming.   
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About OneSoccer 
 

3. OneSoccer is a Canadian English-language exempt programming service, 
owned by Timeless Inc.  Its programming consists of live and pre-taped soccer 
games, soccer news, and analysis.  
 

4. This is an exciting time for Canadian Soccer fans. The Women’s National Team 
won Gold at the Tokyo Olympics in 2021. The Men’s National Team qualified for 
the World Cup for the first time since 1986. Canada is now a true international 
soccer power.  OneSoccer holds the exclusive rights to broadcast all National 
Team games, excluding the World Cup Tournament, but including World Cup 
qualifying games plus exhibition games. 

 
5. For some years, three Canadian soccer teams (Toronto, Montreal, and 

Vancouver) have played as part of Major League Soccer (“MLS”) - a US league.  
2019 saw the launch of the Canadian Premier League (“CPL”), a professional 
Canadian soccer league.  There are currently 8 teams in the league, located in 
Ottawa, Calgary, Edmonton, Hamilton, Halifax, Victoria, Winnipeg, and Toronto. 
The league anticipates adding at least 4 incremental expansion franchises in the 
near-term, including Vancouver in 2023. OneSoccer holds the exclusive rights to 
broadcast all regular and playoff games of the Canadian Premier League.  
 

6. The Canadian Championship is an annual tournament organized by Canada 
Soccer, which is contested by all Canadian professional soccer teams. The 
champion of the Canadian Premier League often plays the top MLS 
representative (one of Toronto FC, Vancouver Whitecaps FC, or Montreal FC). 
The winner is awarded the Voyageurs Cup.  One Soccer holds the exclusive 
rights to broadcast the Canadian Championship.  

 
7. The Confederation of North, Central America, and Caribbean Association 

Football (“CONCACAF”) is one of FIFA’s six continental governing bodies for 
association soccer. CONCACAF organizes tournaments.  One of these 
tournaments is the Gold Cup, which is held every two years.  CONCACAF’s best 
16 teams compete for the Gold Cup and the winner is the North American 
Champion (including Central America and the Caribbean). The Nations League is 
a competition among all 41 nations in CONCACAF.  The CONCACAF W 
Championship is a competition between the national women’s teams of 
CONCACAF member nations.   OneSoccer holds the exclusive rights to 
broadcast these tournaments and provides extensive coverage of all of them.  
 

8. League1 is a semi-professional soccer league in Quebec, Ontario, and British 
Columbia.  There are 45 men’s teams and 45 women’s teams in these provinces.  
OneSoccer holds the exclusive rights to broadcast League1 games and in 2023 
we will begin broadcasting the League1 finals.  
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9. Women’s soccer is very popular in Canada, especially following the Women’s 

Gold Medal victory at the 2021 Olympic Games (5 million viewers watched the 
Canadian Women’s Olympic final game on CBC). OneSoccer broadcasts all 
Women’s National Team games, and many Women’s National youth team 
games (under 20, under 17 and under 15).  OneSoccer broadcast the Canadian 
Women’s National Team Celebration Tour games, following the Olympics, and 
remains committed to extensive coverage of women’s soccer, including a 
potential Canadian women’s professional league. 
 

10.  Soccer enjoys the largest participation rate for organized sport in Canada for 
both men and women. This directly translates into a rapidly growing audience 
interest and viewership for Canadian soccer properties. As discussed above, 
OneSoccer has the exclusive rights to broadcast the Canadian soccer games 
which Canadian soccer fans want to see. 

 
11. To demonstrate the audience demand for Canadian soccer, OneSoccer 

partnered with Sportsnet (Rogers Sports & Media) to simulcast OneSoccer’s 
broadcast of Canada Soccer’s Men’s National Team 2022 FIFA World Cup 
Qualifying matches.  These broadcasts enjoyed viewership in excess of 1 million 
average minute audience (“AMA 2+”). For example, the clinching game (vs 
Jamaica) enjoyed an AMA 2+ of 1.6 million viewers. This viewership is on par - or 
in excess of -other sport properties, such as the Toronto Blue Jays, Toronto 
Raptors, or National NHL broadcasts. 

 
12. Demonstrably, OneSoccer’s programming is highly desirable for audiences. Over 

90% of our content is Canadian content.    
 

13. OneSoccer currently distributes its service over-the-top (“OTT”) directly to 
consumers for $9.99 per month.  In addition, it is streamed on Fubu TV Canada.  
It is carried as a linear channel by TELUS.  OneSoccer content is also carried by 
Fox Sports in the United States, BT Sports in the UK, and by Flow in the 
Caribbean.  As such, it is easier to watch Canadian soccer in the US, Britain, and 
the Caribbean than it is on the Canadian broadcasting system which is designed 
and regulated to encourage carriage of this very type of content.  
 

14. Despite carrying a large amount of desirable Canadian content, such as 
Women’s National Team matches (among others), OneSoccer has not been able 
to secure carriage from Rogers. This has led to this application being filed with 
the Commission.  To understand the nature of the undue disadvantage that 
Rogers is subjecting OneSoccer to, it is necessary to have some background 
regarding sports broadcasting in Canada.    
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Sports Broadcasting in Canada 
 

15. Sports broadcasting is the largest revenue generator among Canadian 
discretionary broadcasting services. Over the last 5 years (2016-2020), 
Sportsnet’s portfolio of linear broadcast networks (incl. Pacific, West, Ontario, 
East, One, and 360) generated an aggregated gross revenue of $3.325 billion. 
TSN (Bell Media), Canada's other principal sports broadcaster, enjoyed a further 
$2.379 billion in gross revenue. These figures are category- and market-leaders, 
among Canadian discretionary broadcasting services.  Sports broadcasting in 
Canada is dominated by two players: Rogers Sports & Media (via Sportsnet) and 
Bell Media (via TSN).  These two large broadcasters are part of vertically 
integrated corporations that each control market leading BDUs.  There are very 
few independent sports broadcasters in Canada.   The last significant 
independent sports broadcaster in Canada was The Score, which was purchased 
by Sportsnet in 2013.   

 
16. On January 15, 2008, the Commission issued BPN 2008-4, Regulatory Policy, 

Diversity of Voices.  This policy states in part as follows: 
 

"Diversity" in broadcasting 

11. The Commission considers that the concept of "diversity" in the 
Canadian broadcasting system should be approached at three distinct 
levels: diversity of elements, plurality of editorial voices within the private 
element, and diversity of programming. 

… 

Plurality of ownership within an element 

15. Plurality within an element refers to the number of separately owned 
voices. Separately owned undertakings will make use of their own editorial 
and programming resources. In this way, a diversity of voices is preserved 
because no one person - no one voice - within an element has sole 
responsibility for choosing the programming to which Canadians can have 
access. 

… 

17.Given the trend toward greater consolidation and the consequent 
impact on diversity of voices, a plurality of ownership in the private 
element is necessary in order to maximize the diversity of voices in the 
Canadian broadcasting system. 
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17.  It is a longstanding policy of the Commission that there should be a plurality of 
ownership among private broadcasters.  This policy is not currently being 
followed in sports broadcasting since it is dominated by two players.  If 
OneSoccer received carriage from Rogers, the diversity of voices in Canadian 
broadcasting would be significantly enhanced.   

 
18. Rogers and Bell also jointly own Dome Productions (“Dome”).  Dome provides 

~85-90% of all broadcasting remote event production in Canada.  OneSoccer 
does not use Dome for production services, but rather uses Mediapro Canada to 
provide these services.  In addition, Bell and Rogers participate in Maple Leaf 
Sports and Entertainment’s (“MLSE”) ownership, with another partner.   MLSE 
owns Toronto FC, a soccer team that plays in the MLS league (which is 
sanctioned by USA Soccer). 

19. If Rogers Cable was a stand-alone BDU, it would want to provide highly desirable 
Canadian content to its customers.  However, it is part of a vertically integrated 
corporation and other divisions will be concerned about OneSoccer’s emergence 
as a viable broadcaster. OneSoccer provides direct competition for Rogers’: (i) 
Sportsnet, which is Canada’s largest sports broadcaster (as per revenue 
generation); (ii) Toronto FC, which is owned via MLSE investment; and (iii) 
Dome, the market-leader in Canadian event broadcast production.  It is 
reasonable to presume that Sportsnet would not want a competitor on Rogers 
Cable, which would divert audiences and ad dollars from Sportsnet, and may 
also inflate future broadcast rights fees, due to increased competition. Simply: 
Sportsnet would not want a competing sports service to achieve financial 
stability, which carriage on Rogers Cable would provide.   

20. Rogers’ ability to reduce the effectiveness of competitors to its sports 
broadcasting business has been amplified by its proposed purchase of Shaw, 
which was approved by the Commission in Broadcasting Decision CRTC 2022-
76, Shaw Communications Inc. – Change of ownership and effective control.   
After the merger is complete Rogers will have 47% of all English-language cable 
subscribers in Canada, and its network will pass 80% of homes in English 
Canada.  With such a large number of English language cable television 
customers, a refusal by Rogers Cable to carry a competing sports service will 
make it very difficult for that service to become financially viable. In that decision 
at paragraph 95, the Commission noted Rogers Cable’s intention to carry 45 
non-CORUS independent programming services.  Despite this commitment, 
Rogers is not interested in carrying OneSoccer. 
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Rogers Undue Preference 
 

21. To date Rogers refuses to carry OneSoccer on its cable systems.  They have 
stated that they could discuss carrying OneSoccer as an incremental app on their 
Ignite box; this act in itself, is a demonstration of undue preference.  It would take 
six-plus months for the OneSoccer app to be integrated into the box by Comcast.  
OneSoccer would then be available a la carte and would not be placed in 
appropriate packages, which is not commensurate with the carriage of Rogers’ 
own and Bell’s sport channels.  OneSoccer would have a small number of 
subscribers and limited revenue.   
 

22. OneSoccer first engaged Rogers Cable regarding carriage in Spring, 2021.  The 
matter is still unresolved, and the protracted negotiation process has now 
surpassed a year. First written contact on behalf of OneSoccer was made with 
Rogers on April, 2020. 

 
23. While Rogers Cable is uninterested in the programming carried by OneSoccer, 

Sportsnet is very interested in this programming.  In October of 2021, Sportsnet 
approached OneSoccer, and offered to carry its broadcasts of Canada Soccer’s 
Men’s National Team 2022 FIFA World Cup Qualifying matches.  Sportsnet 
offered to split advertising revenue and required that there be no OneSoccer 
branding on the programming.  OneSoccer agreed to this arrangement, so that it 
could demonstrate to Canadian BDUs how popular Canadian soccer 
programming could be for Canadian audiences.  As noted above, the 
programming was extremely popular, but Rogers Cable still has no interest in 
carrying OneSoccer as a channel on its cable television service.   
 

24. In every country except Canada, cable television viewers can view their country’s 
soccer games.  Indeed, in the US, Britain, and the Caribbean, cable television 
audiences can watch their own country’s soccer games and watch Canadian 
soccer programming. 

 
25. Canadian cable television subscribers can watch English, German, Italian, and 

Spanish men’s and women’s professional soccer (among several others) and 
can watch US-only MLS matches. However, except for TELUS customers, 
Canadian cable television viewers cannot watch domestic Canadian soccer 
games on their cable television service. 
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26. Given the popularity of soccer programming with Canadian audiences, and the 

interest in OneSoccer programming shown by Sportsnet, it is hard to reasonably 
explain why Rogers Cable would not want to provide OneSoccer with carriage.  
One must conclude that Rogers does not want to carry OneSoccer because it 
competes with Sportsnet.  This means that Rogers is granting itself an undue 
preference and subjecting OneSoccer to an undue disadvantage, within the 
meaning of s. 9 of the Broadcasting Distribution Regulations.   
 

27. S. 9 of the Broadcasting Distribution Regulations states: 
 

Undue Preference or Disadvantage 

9 (1) No licensee shall give an undue preference to any person, including 
itself, or subject any person to an undue disadvantage. 

(2) In any proceedings before the Commission, the burden of establishing 
that any preference or disadvantage is not undue is on the licensee that 
gives the preference or subjects the person to the disadvantage. 

 
28. Rogers Cable carries its own sports programming services, but it will not carry a 

competing sports programming service, which has programming that enjoys 
demonstrably impressive audiences.  Rogers is preferring its own sports 
programming, and subjecting OneSoccer to a disadvantage. The onus is on 
Rogers to explain how this preference and disadvantage is not undue.   

 
Order Requested 
 

29. Timeless Inc. respectfully requests that the Commission issue an Order finding 
Rogers Cable in breach of s. 9 of the Broadcasting Distribution Regulations.  
While we are not requesting an expedited process, we urge the Commission to 
deal with this matter as quickly as possible.  Canadian soccer fans will continue 
to miss out on important soccer games until this matter is resolved.   

 
 
All of which is respectfully submitted, 
 
 
 
Scott Mitchell 
Chairman, Timeless Inc. 
 
 


